2.4
Advertising – what to check before your ad goes out

	1. Logo/brand name

· Do your logo and/or brand name appear clearly and correctly in the advertisement?
	 FORMCHECKBOX 


	· Is the size of the logo in the correct proportion to the total advert?
	 FORMCHECKBOX 


	· Are the logo colours correct?
	 FORMCHECKBOX 


	2. Business details

· Have you included relevant business particulars – physical and/or postal address, telephone number, web site, social media pages or handles etc?


	 FORMCHECKBOX 


	3. Content

· Is the content of the advertisement absolutely correct?


	 FORMCHECKBOX 


	4. Correctness

· Have you checked the advertisement for grammar and spelling errors, and corrected these before signing off on the advert?


	 FORMCHECKBOX 


	5. Target market

· Have you checked that what you are offering in your advert meets the needs of the target market?
	 FORMCHECKBOX 


	· Have you have selected and advertised sufficient products to ensure the target market wants to “grab” the offering, yet have taken care not to overload the advert?


	 FORMCHECKBOX 


	6. Five key parts

· Have you addressed the five key parts of an advertisement? 
	 FORMCHECKBOX 


	· Have you attracted the target audience’s attention by boldly telling them what you are offering?
	 FORMCHECKBOX 



	· Are you offering your target market a good reason to take notice?
	 FORMCHECKBOX 


	· Have you given them a reason/s for why they should believe in you and/or the product?
	 FORMCHECKBOX 


	· Have you told them what action they need to take to take advantage of the offer?
	 FORMCHECKBOX 


	· Have you provided them with the information they need to respond to the advert or take advantage of the advertised offering?


	 FORMCHECKBOX 


	7. Choice of media

· Have you made sure that the media you are thinking of publishing in will reach your target market?


	 FORMCHECKBOX 



