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a Set clear goals for your
content.
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UNDERSTAND YOUR
AUDIENCE

Identify and understand
your target audience's
preferences

CONDUCT A CONTENT
AUDIT

Review existing content to
determine what works and
what doesn’t
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DEVELOP A
CONTENT CALENDAR

Plan and schedule your
content creation and
publication across all

platforms
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di-ver-sify @z ] CONTENT FORMATS
to st

VB Mix different formats to keep

your audience engaged and

' cater to different learning
styles
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CONTINUOUSLY IMPROVE

Refine and optimise your
content strategy continually.
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MEASURE AND
ANALYZE RESULTS

Track critical metrics like
views, shares, and leads
generated

ENCOURAGE
ENGAGEMENT
Create interactive and
compelling content that
encourages audience
participation

N

PROMOTE YOUR —
CONTENT '
Use social media, email A —
newsletters, and other
channels to amplify the ’

_____.-"

reach of your content

OPTIMIZE FOR SEO

Incorporate SEO best
practices to enhance content
visibility and drive organic
traffic.

MASTER CONTENT MARKETING TODAY
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1. Define Your Content Objectives
« identify what you hope to achieve with your content marketing, such as increasing brand awareness,
generating leads, or driving sales. Ensure these objectives align with your overall business goals.
2. Understand Your Audience
+ Develop a deep understanding of your target audience, including their needs, preferences, and
challenges. Use this information to tailor content that addresses their specific concerns and interests.
3. Conduct a Content Audit
« Review existing content to evaluate what’s working and what isn’t. This helps you understand the
types of content that resonate with your audience and identify gaps that need to be filled.
4. Develop a Content Calendar
« Plan your content publication schedule with a content calendar. This should outline what content will
be published, when, where, and who is responsible for each task.
5. Diversify Your Content Formats
« Engage your audience using a mix of content formats, including blog posts, videos, infographics,
podcasts, and social media updates. Different formats can appeal to various segments of your
audience and serve different stages of the buyer’s journey.
6. Optimize for SEO
« Ensure your content is optimised for search engines to increase visibility. Include relevant keywords
and meta descriptions, and optimise images with alt text.
7. Promote Your Content
« Don’t just publish your content; promote it through social media, email newsletters, and other
channels. Consider paid advertising to boost the reach of your most essential or high-performing
content.
8. Encourage Engagement
« Design your content to invite interaction. Include calls-to-action (CTAs) encouraging readers to
comment, share, or contact your business. Engagement can help build community.
9. Measure and Analyse Results
« Track the performance of your content using analytics tools. Assess metrics like page views, shares,
time on page, and conversion rates to gauge the success of your content marketing efforts and inform
future strategies.
10. Continuously Improve
« Use insights gained from performance data to refine your content strategy over time. Experiment with
new ideas and continuously seek to improve the quality and relevance of your content to keep your
audience engaged and meet your business objectives.

This cheat sheet provides a foundational framework for small business owners to effectively plan,
execute, and manage a content marketing strategy that attracts and retains customers while driving
meaningful engagement and conversions.
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