2.2.1
Template for a corporate identity communication strategy 

	From:
	MACROBUTTON NoMacro ( [insert name]

	To: 
	MACROBUTTON NoMacro ( [insert name]

	1. Objective

MACROBUTTON NoMacro ( [insert details]

	2. Introduction to the company

MACROBUTTON NoMacro ( [insert details]

	3. The concept

MACROBUTTON NoMacro ( [insert details]

	4. The market

MACROBUTTON NoMacro ( [insert details]


	5. The target market 


	Gender

 FORMCHECKBOX 

Male

 FORMCHECKBOX 

Female

	
	Age group 

 FORMCHECKBOX 

Toddlers 

 FORMCHECKBOX 

Tweens 

 FORMCHECKBOX 

Teenagers

 FORMCHECKBOX 

Young adults

 FORMCHECKBOX 

Middle-aged 

 FORMCHECKBOX 

Retirees

 FORMCHECKBOX 

Business


	
	Location 

MACROBUTTON NoMacro ( [insert location]

	
	Unique requirements 

MACROBUTTON NoMacro ( [insert requirements]


	6. The internal market


	 FORMCHECKBOX 

Directors and shareholders

 FORMCHECKBOX 

Employees, distributors and agents

 FORMCHECKBOX 

Suppliers

 FORMCHECKBOX 

Financiers


	7. Distribution


	 FORMCHECKBOX 

Personal selling (cold canvassing, telemarketing)

 FORMCHECKBOX 

Direct selling (network marketing)

 FORMCHECKBOX 

Wholesaling

 FORMCHECKBOX 

Retailing

 FORMCHECKBOX 

Agents

 FORMCHECKBOX 

Distributors

 FORMCHECKBOX 

Internet


	8. Competitor activity

MACROBUTTON NoMacro ( [insert details]

	9. Branding

MACROBUTTON NoMacro ( [insert details]

	10. Usage of the brand name/logo 

MACROBUTTON NoMacro ( [insert details]


	Now
	In the future

	 FORMCHECKBOX 

Business stationery

 FORMCHECKBOX 

Signage and banners

 FORMCHECKBOX 

Store/business frontage

 FORMCHECKBOX 

Décor, fixtures and fittings (interior)

 FORMCHECKBOX 

Corporate clothing

 FORMCHECKBOX 

Vehicle signage

 FORMCHECKBOX 

Advertising and promotional materials

 FORMCHECKBOX 

Branded packaging

 FORMCHECKBOX 

Merchandising aids

 FORMCHECKBOX 

Promotional gifts

 FORMCHECKBOX 

Website

 FORMCHECKBOX 

Social media, i.e. Facebook, Twitter etc.
	 FORMCHECKBOX 

Business stationery

 FORMCHECKBOX 

Signage and banners

 FORMCHECKBOX 

Store/business frontage

 FORMCHECKBOX 

Décor, fixtures and fittings (interior)

 FORMCHECKBOX 

Corporate clothing

 FORMCHECKBOX 

Vehicle signage

 FORMCHECKBOX 

Advertising and promotional materials

 FORMCHECKBOX 

Branded packaging

 FORMCHECKBOX 

Merchandising aids

 FORMCHECKBOX 

Promotional gifts

 FORMCHECKBOX 

Website

 FORMCHECKBOX 

Social media, i.e. Facebook, Twitter etc.


	11. Positioning the brand

MACROBUTTON NoMacro ( [insert details]

	12. Advertising objectives

MACROBUTTON NoMacro ( [insert details]

	13. Tonality of advertising

MACROBUTTON NoMacro ( [insert details]

	14. Media usage

MACROBUTTON NoMacro ( [insert details]

	15. Budget considerations

MACROBUTTON NoMacro ( [insert details]
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