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"MARKETING FOR BEGINNERS -

QUICK START GUIDE

DEFINE YOUR

TARGET AUDIENCE
Identify demographics like
age, location, and interests.
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SET CLEAR
MARKETING GOALS

Identify demographics
like age, location, and
interests.
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|  CHOOSE THE
|  RIGHT MARKETING
' CHANNELS

E Select channels where
: your audience is most

: active

CREATE ENGAGING
CONTENT

Develop content that
educates, entertains, or
inspires.

INVEST IN
CONTINUOUS LEARNING

Stay updated on marketing
trends and tactics
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LEARN BASIC SEO
TECHNIQUES
Optimize content with
keywords and quality
backlinks
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ENCOURAGE CUSTOMER :
FEEDBACK AND i
REVIEWS :
Seek out and acton E
customer feedback. :
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MONITOR AND
ADJUST YOUR
STRATEGY

Use anatytics to tweak
strategies for better
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results.
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YOUR MARKETING JOURNEY STARTS HERE

APPLY THESE STEPS TO KICKSTART YOUR MARKETING EFFORTS.

DOWNLOAD THESE EBOOKS AND OTHERS
PAYSTACK.SHOP/MIKESAIDWHAT

"This information is for educational purposes only and should be used with discretion.”
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1. Define Your Target Audience
« Understand who your customers are by considering demographics such as age, gender, location, and
interests. Tailor your marketing messages to meet their specific needs.
2. Set Clear Marketing Goals
« Establish what you want to achieve with your marketing efforts (e.g., increase website traffic, boost
product sales, enhance brand awareness). Ensure these goals are Specific, Measurable, Achievable,
Relevant, and Time-bound (SMART).
3. Develop a Unique Selling Proposition (USP)
« |dentify what makes your product or service unique from competitors. This will be the cornerstone of
your marketing messages.
4. Choose the Right Marketing Channels
» Select channels that best reach your target audience. Considering where your audience is most active,
consider a mix of digital (social media, email, websites) and traditional (flyers, posters, networking
events) methods.
5. Create Engaging Content
« Develop content that resonates with your audience and reflects your brand’s values. Use a mix of
informative, persuasive, and entertaining content to keep your audience engaged.
6. Implement a Content Calendar
« Plan your content using a calendar to ensure consistent posting and coverage of essential topics and
dates relevant to your audience.
7. Monitor and Adjust Your Strategy
» Regularly review the performance of your marketing activities using tools like Google Analytics or
social media insights. Use this data to tweak your strategies for better results.
8. Encourage Customer Feedback and Reviews
» Actively seek out feedback from your customers to improve your offerings. Positive reviews can be
used in marketing to build trust with potential customers.
9. Learn Basic SEO Techniques
+ Optimize your online content with keywords, meta descriptions, and quality backlinks to improve
visibility in search engine results.
10. Invest in Continuous Learning
« Attend workshops, webinars, and courses to stay updated with the latest marketing trends and
strategies. Marketing evolves quickly, so continuous learning is essential to keeping your strategy
effective.

This cheat sheet provides a foundation for small business owners new to marketing, offering
straightforward steps to initiate or refine their marketing strategies.
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